Positive Outlook For Mexican Fast Food Sector Despite Restaurant Industry Problems by Navarro, Carlos
University of New Mexico
UNM Digital Repository
SourceMex Latin America Digital Beat (LADB)
8-4-1993
Positive Outlook For Mexican Fast Food Sector
Despite Restaurant Industry Problems
Carlos Navarro
Follow this and additional works at: https://digitalrepository.unm.edu/sourcemex
This Article is brought to you for free and open access by the Latin America Digital Beat (LADB) at UNM Digital Repository. It has been accepted for
inclusion in SourceMex by an authorized administrator of UNM Digital Repository. For more information, please contact amywinter@unm.edu.
Recommended Citation
Navarro, Carlos. "Positive Outlook For Mexican Fast Food Sector Despite Restaurant Industry Problems." (1993).
https://digitalrepository.unm.edu/sourcemex/2921
LADB Article Id:  057451
ISSN:  1054-8890
©2011  The University of New Mexico,
Latin American & Iberian Institute.
All rights reserved. Page 1 of 1
Positive Outlook For Mexican Fast Food Sector Despite
Restaurant Industry Problems
by Carlos Navarro
Category/Department:  General
Published:  Wednesday, August 4, 1993
Mexico's fast food industry is expected to continue growing rapidly despite the ongoing economic
difficulties facing the country's restaurant sector. In an interview with La Jornada newspaper,
Alberto Torrada, president of the National Association of Fast Food Restaurants (Asociacion
Nacional de Servicios de Comida Rapida, ANSCR), reported that the fast food industry has grown
by 40% annually in recent years. Torrada predicted that sales in the fast food restaurant sector will
increase to about US$850 million in 1993, up from US$395 million in 1992. A recent survey by the
National Restaurant Industry Council (Camara Nacional de la Industria Restaurantera, CANIRAC)
shows that multinational food companies account for a large share of the fast food business in
Mexico. About 70% of the local multinational outlets are operated as franchises, while the remaining
30% operate under direct ownership by the restaurant chains. Growth in the sector has been
led by McDonalds, which operates 31 outlets in Mexico City and an additional 30 restaurants in
other parts of the country. According to El Financiero International weekly business newspaper,
McDonalds plans to open an additional 31 restaurants in Mexico during 1993. Other US-based fast
food restaurants that have gained a share of the market are Wendy's, Burger King, Kentucky Fried
Chicken, Domino's Pizza and Subway. Expansion in the fast food industry has come at the expense
of traditional full-service restaurants. According to a recent CANIRAC report, a total of 15,000 full-
service restaurants were forced to close throughout Mexico in January- June 1993. The report cited
a combination of factors, including the growth in the number of fast food restaurants, Mexico's
economic slowdown, high bank commission charges on credit card transactions, and changes in
Mexico's tax laws, which no longer allow inclusion of restaurant meals as a business entertainment
deduction if the cost is incurred within a 30-mile radius of the company's base. CANIRAC president
Antonio Alvarez Caballero told El Financiero International that another 40,000 restaurants in Mexico
could go out of business by year-end 1993 if current trends continue. The high bank charges on
credit card transactions have become a major problem for restaurants, since this is a preferred
method of payment for many customers (see SourceMex, 06/02/93 and 06/09/93). In a related matter,
business organizations, banks and the government agreed to extend the deadline for completion of
a study to determine if bank charges for credit cards are too high. A new deadline has not yet been
announced. The study, which was originally scheduled for completion at the end of July, is being
conducted by the Mexico City office of the Andersen consulting company (see SourceMex, 07/14/93).
In a July 22 press conference, CANIRAC's Alvarez said that regardless of the results of the study,
restaurants will continue to press for a reduction in bank charges. (Sources: La Jornada, 07/21/93,
07/22/93; El Financiero International, 07/25/93)
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